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Key Highlights:
e FGILI maintained a positive media presence throughout May 2025, securing 23 media coverages across
various platforms — 10 in print and 13 online.
e Among these, there were 2 Cat A+ clips, 5 Cat A clips, and 16 Cat B clips, resulting in a Monthly
Advertising Value (MAYV) of X 79,09,941.
e The total readership and viewership for the coverage reached an impressive 47,84,621

Interviews & RBM

e Successfully facilitated an exclusive interview of Mr. Niraj Kumar on ET Markets Smart Talk with
journalist Kshitij Anand.

e Coordinated and secured an exclusive interview of Mr. Rajeev Chugh with ET CFO journalist Shivam Tyagi.

e Garnered exclusive interview coverage of Ms. Geetanjali Chugh Kothari with Ritika Raj of
Exchange4media.

Industry Stories & Thought Leadership

¢ Industry story featuring Mr. Rajeev Chugh in Outlook Money titled: “Which Life Insurance Policy Should
You Buy?”’

Authored Articles

« Article by Mr. Rajeev Chugh titled: “/3H17 @I&rear @ & d@ifors aeat @1 w7 @7 & o @
&% published in YourStory (Hindi).

e Article by Mr. Nilesh Parmar titled: “Strengthening Financial Resilience through Life Insurance to
achieve Viksit Bharat 2047 published in Himalayan Mirror.

Press Release / Product Note

e A press release was disseminated on ‘Future Generali expands insurance footprint in Sikkim with

grassroots push, eyes ‘Insurance for All' by 2047.’
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Share of Voice (SOV) for January 2025:

SOV for May 2025

Future Generali India Life Insurance
Reliance Nippon Life Insurance

Bharti AXA Life Insurance

Tata AlA Life Insurance

H Print ® Online

I. Future Generali India Life Insurance (FGILI) garnered significant media visibility in May through the
active participation of its leadership in high-impact interviews with Category A publications, insightful panel
discussions, and expert contributions to industry stories and authored articles. This strong media
engagement was further amplified by a strategically disseminated press release, collectively reinforcing FGILI’s
position as a thought leader in the insurance sector.

2. Bajaj Allianz Life Insurance received considerable media attention following the announcement of its
highest-ever bonus declaration of 1,833 crore for FY25—a 32% increase over the previous year’s bonus of
1,383 crore. The company also drew attention with the launch of its New Fund Offer (NFO), aimed at
helping investors enhance ULIP returns through newly introduced fund options.

3. Reliance Nippon Life Insurance received media attention following the announcement of Ruchi Abrol's
appointment as Head of Talent Acquisition.

4. Tata AlA Life Insurance continued to receive media attention following the launch of its latest offering,
Param Raksha Life Pro+, under the campaign Smart Insurance for a Smarter Future. The product has been
highlighted for its comprehensive approach, combining robust protection with long-term wealth creation.

5. Bharti AXA Life Insurance garnered media attention following the announcement of a record bonus of
%202 crore for its policyholders, reflecting the company's strong and stable financial performance.
Additionally, the appointment of Shweta Singh as Senior Vice President & Head — Al & Analytics further
contributed to its visibility in the media.
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Published Date:

May 2025

Publication:

Outlook Money

Edition:

National

Page No:

74,75

[Insurance}

Which Life Insurance
Policy Should You Buy?

While term insurance is a must-buy to build a protective cushion for your family
and dependants, you may consider buying traditional plans or Ulips depending
on your risk appetite and needs, provided you are ready to pay the costs

By Meghna Maiti

ife insurance is an essential
part of one’s financial plan;
and like any other product,
there are several options one
can choose from. There is no one-
size-fits-all option, and what may be
right for one may not be so for others.
So, it's important to understand the
three broad forms of life insurance
—term plan, traditional and
endowment plans, and unit-linked
insurance plans (Ulips)—and how
they are different from each other.

Term Plans: The Purest Form
Of Life Insurance

This is the purest form of life cover as
it insures only the risk to life.

Says Karthik Chakrapani, chief
business officer (CBO), Pramerica
Life Insurance: “Term insurance is
considered the bedrock of financial
protection because it provides a
pure, unadulterated safety net for
your loved ones. It replaces the
current and future possible income
of the breadwinner in the event of an
untimely demise, ensuring that the
family’s financial goals like education,
housing, expenses, and long-term
security remain uncompromised.’

So, it’s important that a term plan
is adequate to cover these expenses
in your absence. “The basic hygiene
would be to choose a cover that is
10-15 times your annual income,

msuRANCE
Bl

considering current liabilities,
future costs such as education,

and inflation,” says Rajeev Chugh,
chief financial officer (CFO), Future
Generali India Life Insurance.

Traditional Plans: For The
Conservative Policyholder
Traditional life insurance plans, such
as endowment and guaranteed return
plans, offer a mix of life cover and
assured savings. They guarantee a
fixed maturity amount—either as a
lump sum or in staggered payouts.
Says Vivek Jain, CBO, life insurance
at Policybazaar, an insurance
aggregator: “These plans are best
suited for the risk-averse who want
capital protection, or have specific life
goals, like funding a child’s education,
or who prefer a forced savings
mechanism for disciplined investing.”
A key attraction is the tax benefits.
The maturity proceeds are tax-free
under Section 10(10D) of the Income-

tax Act, 1961, if the annual premium
is ¥5 lakh or less. This makes them
particularly attractive for individuals
in higher tax brackets looking for safe,
post-tax-efficient returns. Like term
plans, premium contributions are
exempt up to T1.5 lakh under Section
80C, under the old tax regime.

Says Chakrapani: “These plans
operate on the principle of prudent
capital allocation. A portion of the
premium secures life coverage, while
the remainder is invested in stable,
fixed-income instruments.”

For instance, for a 35-year-old
individual with an annual premium of
%1 lakh for a 20-year tenure, the plan
may offer a guaranteed sum assured
of, say, 5 per cent each year.

However, one should remember
that guaranteed returns mean that
the returns are lower, and more often
than not, they will not beat inflation.
That’s not because they invest in
fixed-income instruments, but
because the costs in these plans are
also high. Nevertheless, they ensure
guaranteed benefits and long-term
stability—a benefit that many risk-
averse customers appreciate.

If you are trying to meet your life’s
goals just through these plans, it may
not be a great idea, but they can form
the debt portion of your portfolio.

Ulips: Protection With Growth
Ulips are market-linked insurance

plans, and high cost and instances of
mis-selling in the initial decade or so

74 | Outlook Money | May 2025 | www.outlookmoney.com
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Website: ET CFO
Published 2 May 2025 Journalist: Shivam Tyagi
Date

Interview coverage of Mr Rajeev Chugh with ET CFO with the headline Future Generali Life
CFO says co at an inflection point, targets 3X growth in next two-three years.

https://cfo.economictimes.indiatimes.com//news/strategy-operations/future-generali-life-cfo-

says-co-at-an-inflection-point-targets-3x-growth-in-next-two-three-years/120819909

Future Generali Life CFO targets 3X
growth in next 2-3 years

CFO Rajeev Chugh says the life insurance firm is heavily investing in it its multi-channel
distribution model—proprietary channels, direct agency, bancassurance, and partnerships—
and simultaneously strengthening its digital ecosystem. The CFO also disclosed that the
company is increasing its technology investments by over 50% with spends on Al tools, sales

platforms, and customer service automation.

X © lin (e (kB

t Shivam Tyagi - ETCFO Read b
' Update 5at 03 M IS 39 Industry Professionals

Future Generali India Life Insurance (FGILI) sees itself at an inflection

point—both transformative and strategic, said CFO, Rajeev Chugh. The

nrimarv focuis is on scaline un the husiness sienificantlv. he said. addine
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Website: ET Markets

Published 8 May 2025 Journalist: Kshitij Anand
Date

Interview coverage of Mr. Niraj Kumar on ET Markets Smart Talk

https://economictimes.indiatimes.com/markets/expert-view/etmarkets-smart-talk-vuca-
environment-is-the-new-normal-amid-tariff-india-pakistan-tension-stay-agile-stay-invested-
says-niraj-kumar/articleshow/120956801.cms

o b

Month End Sale: 40%

T Ecoxovte Trvies | iMarkets

Englizh Edition - | Today's ePaper

= Home [JETPrime Markets jMalket Data Al Masterclass - News Industry SME Politics Wealth MF Tech Al Careers Opinion NRI Panache

Stocks » Options  IPOs/FPOs  Expert Views  Irwestment ldess  Commodities » Forex = Live Streaml = AIF PMS Crypro - Bonds  More =
+ ETMarkets Smart Talkc VUCA environment is the new normal amid tanf, Incis-Dskistan tengon — stay agile, stay investad, says Miraj Kurmar
BETPrime

ETMarkets Smart Talk: VUCA environment is the
new normal amid tariff, India-Pakistan tension —
stay agile, stay invested, says Niraj Kumar

By Kshitj Anand, ETMarkets.com « Last Updated: May 08, 2025, 09:00:00 AM IST o =< As
N FOLLOW US SHARE  FONTS)

Synopsis
Clea

course, but what
on the opportunity to

In this edition of ETMarkets Smart Talk, Niraj
Kumar, CIO of Future Generali India Life
Insurance, shares his views on navigating today's
unpredictable and rapidly changing market
landscape.

As global uncertainties such as trade tarifts and
rising geopolitical tensions — including the India-
Pakdstan situation — continue to shape investor
sentiment, Kumar emphasizes that we are irmly
in a VIICA (Volatile Lincertain. Complex. and Ambieiions! enviranment.
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Website: Bw Marketing World

Published 28 May 2025 Journalist: Bureau
Date

https://www.businessworld.in/article/bw-momentum-conference-2025-returns-to-decode-modern-
marketings-next-chapter-bw-merit-awards-to-celebrate-creative-brilliance-557195-557198

BWMARIETING

Monday | Jun 02 2025 | 05:16:18 PM

# News Opinion Interviews Categories v Thework Power People Communities Events
Home / Event Emotional Relevance & Storytelling Ensures Memorable Brand E

Emotional Relevance & Storytelling Ensures Memorable Brand
Experiences: Experts

& Kishan Singh | 88 May 28, 2025

® s

g #Brand E # Jiteen Aggarwal  #bw 4 ChughKothan  # anagha bhojane

# Ritesh Dwaivedi

Making sure that the consumers feel understood lies at the core of arriving at the desired resuits, they unanimously agree

\D EDITION
NG E

NEXT CHAPTER
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Website:

Exchange 4 Media

Published
Date

9 May 2025 Journalist: Ritika Raj

Interview coverage of Ms Geetanjali Chugh Kothari on e4m with the headline "Deepening
Digital Engagement, Investing in Purpose-Led Branding: Our Priorities in 2025,"

https://www.exchange4dmedia.com/marketing-news/deepening-digital-engagement-investing-

in-purpose-led-branding-our-priorities-in-2025-14329 1 .html

zAm HOME ADVERTISING MARKETING PR & CORPCOMM~ MEDIA~ PEOPLE MOVEMENT
()
& odhhe St (Getjmorelwith{Shorts,
© e

Home |/ Marketing News / ‘Deepening digital engagement, investing in purpose-led branding our priorities in 2025

‘Deepening digital engagement, investing
in purpose-led branding our priorities in

2025’
Geetanjali Chugh Kothari, CMO of Future Generali India Life Insurance, shares how the brand
leverages digital i ion, emotional storytelling to redefine relevance and trust
w4m b Ritika Raj (A)(A)
~~~~~ Published: May ©, 2025 0.02 AM | & MIN READ s N

In a category as sensitive and low-frequency as life insurance, brand differentiation

often hinges on how well a company balances technology with human empathy.
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Website: Your Story (Hindi)

Published 6 May 2025 Written by Rajeev Chugh
Date

Authored Article of Mr. Rajeev Chugh published in Your Story ( Hindi)

https://yourstory.com/hindi/plan-your-long-term-goals-with-financial-literacy-and-avoid-the-
loan-trap-

foita araRar @ 3 Srdeifere a&al #1
TR, @9 & ot 9 919

faiia WieRa1 &1 9ad 931 A1Y U5 ¢ [ U5 odiaad] &l U faciid Sl IR a0 3@ & 9e7ad a1d1 5. 9lg B0
oM 1 UIeH &M 51, ReraREe 31 e &1 61 31 S pia gl & fag FHaw 1 g1, Fvft Al 3 wé fHofg
AT He@qY 5.

a Rajeev Chugh e I Stories

Tuesday May 06,2025, 5 min Read & Fouowus

Page 9 of 26.



https://yourstory.com/hindi/plan-your-long-term-goals-with-financial-literacy-and-avoid-the-loan-trap
https://yourstory.com/hindi/plan-your-long-term-goals-with-financial-literacy-and-avoid-the-loan-trap

Published Date:

|6 May 2025

Publication:

Himalayan Mirror

Edition:

Kolkata

Page No:

5

Gangtok:  Commemorating  Sikkim
on its S0th statchood anniversary, Future
Generali Indin Life Insurance (FGILI) hos
cantinyed 1o champion financial literacy
and expand life insurance accessibility
across the state. Appointed as the lead life
nsurer for Sikkim by the Insurance Reg-
ulatory and Development Authority of
Indin (IRDAI) to increase awareness and
deepen penetration of life insurance, FGI-
LI has promoted the importance of life
msurance solutions through a series of on
ground and digital outreach inttiatives. By
leveraging public meetings, workshops,
and localized outreach effort, FGILI has
connected with over lakhs of citizens,
educating them on the importance of fi-
nanctal protection, True to IRDAL'S vision
o schieve ‘Insumnce for All by 2047,
FGILI aims to further life msurance pen-
dtration in the state Outlining the conipa-
ny's ovemll strategy towards achieving
‘Insurance for All', Mr Alok Rungta,
MD & CEO at Future Generali India Life
Insurance, said, “Life insurance pliys a

~ ANANTATHEATRE R |

crucial role m financial secunity, offering
fanmlies o safety net against uncertaintics
and empowering them to plan with confi-
dence," Commenting on the initiative, Mr.
Dushyunt Panyar, Secretary—Panchayati
Roj, Govemment of Sikkim, said, “The
policses introduced by Future Generuli In-
din Life Insurance are designed to provide
comprehensive and aptimal protection for

policyholders, ensuring financial security
und peace of mind.” Commenting on Fu-
ture Generall India Life Insurance’s ini-
tiatives 10 raise msurance awarencss, Mr.
Mahendra Pmdhan, Dinector - Finance &
Nodal Officer, Govt. of Sikkim, said. *1
believe this will pave the way for o more
financially inclusive and secured future
foor our citizens "
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Published Date:

|6 May 2025 Publication: Echo of India

Edition:

Page No: I

FGILIchampionsfinancial
literacy & expands lifeinsurance

awareness across Sikkim
EOI CORRESPONDENT

GANGTOK,MAY 15/--/FutureGeneraliIndiaLifeInsurance
(FGILI)continuestoexpandlifeinsuranceaccessibility across
the state. Appointed as the lead life insurer for Sikkim by
theInsuranceRegulatory and Development Authority of India
(IRDAI)to increase awareness and deepen penetration of life
insurance, FGILIhaspromotedtheimportanceoflife insurance
solutions through a series of on ground and digital outreach
initiatives.

The initiatives have aimed to promote life insurance
awarenessamongdiversegroupsthroughimpactfulcommunity
engagements. Each session featured in-depth discussions on
therole oflife insurance in securing a family's future by
highlighting the importance of government backed schemes
alongside tailored life insurance solutions offered by FGILI.

AlokRungta, MD & CEO at Future Generali India Life
Insurance said," At Future Generali India Life Insurance,
we strive shift the perception of life insurance from just a
financialproducttoafundamental pillar of security,stability,
and long-term well-being for individuals and families alike.
Throughinnovativeinitiatives
and community-driven
outreach, wecontinuetobridge
gaps in awareness and
accessibility, reinforcing life
insurance as an essential
safeguardforeveryhousehold."

DushyantPariyar,Secretary

-PanchayatiRaj, Government
of Sikkim, said "The policies
introduced by Future GeneraliIndiaLifeInsurancearedesigned
to provide comprehensive and optimal protection for
policyholders, ensuringfinancial security and peaceofmind.
To truly safeguard the future of our communities, raising
awareness about these schemes is essential. In collaboration
with Future GeneraliIndia Life Insurance, we are committed
to expanding our outreach by actively involving more gram
panchayats and zillapanchayats."
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Published Date

|5 May 2025

Publication

Himalayan

Mirror

Edition

Sikkim

Page No

4

Strengthening Financial Resilience through
Life Insurance to achieve Viksit Bharat 2047

Mr. Nilesh Parmar, COO & CTO at Future Generali India Life Insurance

To sealize the vision of Viksit Bharat
2047, it is essential for India’s econom-
& workforceto strengthenits financial
resilience. This requires priontizing
long-term investmenty and peacticing
prudent financial mamagemcat, cnsur-
ing adequate safcguurds to minimize the
impact of unforescen events on income
and assets.

There 1 scope for many Indian sdults
ngthen their financial knowledge
and skills, empowenng them to make
mformed decisions and achicve long-
term fisancial stability This growing
focus on financial literacy can lesd 10
more informed dectsson-making and 3
higher adoption of essential financial
protection tools like Life Insusance.
which scrves as a comerstone for secur-
ing onc’s fumre and misgatng finas-
cunl risks As 8 result, greater financial
awareness can drive a higher adoption
of life msurance. which plays a pivotal
rolc in Indin’s growth

Life Insurance: Goung beyond protec
0 1o secure financial goals

An essentis! clement m achicving
sancial res
safety net to
mes. In this regard, kfe msurance solu-
tons can net oaly protect individuals
and their dependents from mortality
nisks but also act as an mvestment cum
protection instrument that can be used
%0 plan for various milestones in bfe. In
its most basic form, term life insurance
plans offer comprehensive protection
with affordsble premiums und arc apt
for young adults who are stillin the carly
stages of therr career. In the unfortunate
event of the policyholder's death durng
the term period. these plans provide
dependents with a death bencfit oquiva-
lent 1o the sum imsured (S1) amount and
protects them from falling inw financial
hardship To safeguard against inflation
and increasing cost of lving. investors
should ssscsstheir financial necds and

¢ is %0 have a financial

i back on during tough

goals when determining their hife masur
ance coverage, cnsurmg that the sum
msured is adequate to meet obligations
in their abscnce

Wealth Accumulation with Life losur-

ance und other impoetant consideratioas

For young parents, combination of
term plan along with life insurance plans
to secare chuld’s future 15 essentisl

This 1 where child ife msurance plans
can prove weful, allowing parents to
secure future whilebmilding a suncable
corpus for thewreducaton. marmiag,
expenses and other such future events
Moacy-back and endowment life insur-
ance plans can help ndividuals to buld
a financial buffer for other milestoses
likea dream vacation, your chuld’s birt
or a comfortable retired life. Similarly,
anmuity and pension plans can ensure 8
steady past-retirement income and offer

complete peace of mind

For those with a hugher risk appetite,
Unit Linked lusurusce Plans (ULIPs)
which invest in market-linked instru

ments, can deliver iflation-beating
remrms along with term life insurance
protection

While they carry more nsk than oth-
er ssvings insuance plans, ULIP&
¢ the benefits of protection and
investments in onc single instrument.
Thes, policyholders are sceured with
compechensive | fe invurance coverag
while the investible premim portion
is allocated 1o one or more equity, debt
or hybeid mvestment funds, enbancing
thear potcatial for weakth creation. This
makes them ideal for passive imvestors
who want o profit from Iadia’s long-
term growth story

Outlook for Indm's Life Insurance
solutions

In ths way, life msurance solutions
can empower policyholdersin pursung

their long-term goals while always se-
curing their fanily's financial future
Thesc plans should be an csseatial part
of the finsncial portfolio, ensuring the
protection of loved anes against poten-
tial risks from unforescen future events
in a bid 1 widen msurance access, life
insurers arc Jeveragin
troducing taik
sandimproving conssmer  awareness
ou the importance of bfe imsurance
in securing their finsncial well-being
This maulti-pronged strategy is not only
srengthening the country’s financial
resilience but also underscores the role
of life inssrancew m building o Viksnt
Bharat by 2047

~-Mr. Nilesh Parmar, CO0 & CTO
at Future Generali India Life Insur-
ance.

d protection solution.
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Published Date:

17 May 2025 Publication: Janpath Samachar (Hindi)

Edition:

Kolkata Page No: 2
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Published Date:

17 May 2025
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Edition:
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Page No: 2
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Published Date: | |7 May 2025 Publication: Dainik Vishwamitra (Hindi)
Edition: Kolkata Page No: 5
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Published Date

|6 May 2025

Publication

Sikkim Reporter

Edition

Kolkata

Page No

2

Future Generali drives life insurance awareness

across Sikkim with

Gangtok, May 18 : Marking
Sikkim’s 50th statehood an-
niversary, Future Generali
India Life Insurance (FGILI)
has intensified its efforts to
expand life insurance aware-
ness across the state. As
the lead life insurer ap-
pointed by the Insurance
Regulatory and Develop-
ment Authority of India
(IRDALI), FGILI has reached
lakhs of citizens through on-
ground and digital cam-
paigns, promoting financial
literacy and the importance
of life insurance."Through
workshops, street plays, and
localized meetings, FGILI
has engaged deeply with in-
digenous communities,
youth, taxi unions, police
officers, and dairy farmers to
address the state's histori-
cally low insurance penetra-
tion

I'he outreach empha-
sized government-backed
schemes alongside FGILI's
tailored insurance solutions,
aligning with IRDAI's vi-

sion of "Insurance for All by
2047".

“Mr. Alok Rungta, MD &
CEO of FGILI, emphasized
the company’s goal of mak-
ing life insurance a comer-
stone of financial well-be-
ing, while senior state offi-
cials praised the initiative's
impact on rural and

grassroots outreach
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o .
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underrepresented
communities."Gangtok has
responded positively to the
initiative.

Shop owners and small
business operators, many
previously unfamiliar with
life insurance, expressed
newfound confidence in
protecting their families and

emerpnses.

TI'he campaign is seen as
a catalyst for building a fi-
nancially secure society in
the region

“FGILI's community-first
approach continues to
bridge awareness gaps and
extend financial security
across Sikkim.
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futures-one-community-at-a-time/
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Future Generali India Life Insurance Champions Life
Insurance Awareness in Sikkim through Grassroots
Initiatives

® May 16,2025
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Future Generali India Life Insurance (FGILI) has intensified its presence in Sikkim through a robust grassroots campaign aimed at
promoting financial literacy and life insurance awareness. Marking Sikkim's 50th statehood anniversary, FGILI, appointed by IRDAI
as the lead life insurer for the state, has connected with lakhs of citizens through public meetings, workshops, digital campaigns,
and community outreach.

The company has collaborated with local stakeholders, including taxi unions, dairy farmers, and police departments, to address the
gap in insurance awareness among indigenous and rural populations. Special focus was given to youth engagement through
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Future Generali expands insurance footprint in Sikkim with grassroots push, eyes
‘Insurance for All' by 2047

https://sikkimherald.com/2025/05/16/future-generali-expands-insurance-footprint-in-sikkim-with-grassroo ts-
push-eyes-insurance-for-all-by-2047/

Future Generali India Life Insurance (FGILI) has intensified its presence in Sikkim through a robust grassroots campaign
aimed at promoting financial literacy and life insurance awareness. Marking Sikkim's 50th statehood anniversary, FGILI,
appointed by IRDAI as the lead life insurer for the state, has connected with lakhs of citizens through public meetings,
workshops, digital campaigns, and community outreach.

The company has collaborated with local stakeholders, including taxi unions, dairy farmers, and police departments, to
address the gap in insurance awareness among indigenous and rural populations. Special focus was given to youth
engagement through interactive sessions, street plays, and outdoor installations, underlining the importance of financial
protection.

In Gangtok, the campaign has sparked renewed interest in financial planning. Market vendors, small traders, and service
professionals, many of whom had limited exposure to insurance products, now view life insurance as a critical safeguard
for their families and businesses. This shift is expected to drive long-term demand in the financial services sector.

FGILI's efforts align with IRDAI's Insurance for All by 2047' vision. With support from state government officials, the

company is laying the foundation for a financially secure and inclusive future across Sikkim.
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Future Generali Empowers Sikkim with Financial Literacy and Life Insurance Awareness
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Marking Sikkim's 50th statehood anniversary, Future Generali India Life Insurance (FGILI) has intensified its efforts to
expand life insurance awareness across the state. As the lead life insurer appointed by the Insurance Regulatory and
Development Authority of India (IRDAI), FGILI has reached lakhs of citizens through on-ground and digital campaigns,
promoting financial literacy and the importance of life insurance. Through workshops, street plays, and localized
meetings, FGILI has engaged deeply with indigenous communities, youth, taxi unions, police officers, and dairy farmers
to address the state's historically low insurance penetration. The outreach emphasized government-backed schemes
alongside FGILI's tailored insurance solutions, aligning with IRDAI's vision of Insurance for All by 2047.

Mr. Alok Rungta, MD &amp; CEO of FGILI, emphasized the company's goal of making life insurance a cornerstone of
financial well-being, while senior state officials praised the initiative's impact on rural and underrepresented communities.
Gangtok has responded positively to the initiative. Shop owners and small business operators, many previously
unfamiliar with life insurance, expressed newfound confidence in protecting their families and enterprises. The campaign
is seen as a catalyst for building a financially secure society in the region. FGILI's community-first approach continues to
bridge awareness gaps and extend financial security across Sikkim.
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Future Generali drives life insurance awareness across Sikkim with grassroots outreach

https://thepurbottar.in/future-generali-drives-life-insurance-awareness-across-sikkim-with-grassroots-
outreach/

Marking Sikkim's 50th statehood anniversary, Future Generali India Life Insurance (FGILI) has intensified its efforts to
expand life insurance awareness across the state. As the lead life insurer appointed by the Insurance Regulatory and
Development Authority of India (IRDAI), FGILI has reached lakhs of citizens through on-ground and digital campaigns,
promoting financial literacy and the importance of life insurance. Through workshops, street plays, and localized
meetings, FGILI has engaged deeply with indigenous communities, youth, taxi unions, police officers, and dairy farmers
to address the state's historically low insurance penetration. The outreach emphasized government-backed schemes
alongside FGILI's tailored insurance solutions, aligning with IRDAI's vision of Insurance for All by 2047.

Mr. Alok Rungta, MD &amp; CEO of FGILI, emphasized the company's goal of making life insurance a cornerstone of
financial well-being, while senior state officials praised the initiative's impact on rural and underrepresented communities.
Gangtok has responded positively to the initiative. Shop owners and small business operators, many previously
unfamiliar with life insurance, expressed newfound confidence in protecting their families and enterprises. The campaign
is seen as a catalyst for building a financially secure society in the region. FGILI's community-first approach continues to

bridge awareness gaps and extend financial security across Sikkim.
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